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MEDIA PLANNING WITH THE POWER OF ATTENTION

attentionPLAN®overview

Plan your next campaign with the world’s-most accurate attention data.
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How it works

Want to know how to use attention
measurements in your advertising and
marketing? attentionPLAN® is the perfect
solution to help you accurately plan your
advertising spend toward the most
effective advertising inventory, maximising
the return on your ad investments.

Discover precisely which platforms,
formats and channels you should invest in
to generate short or long-term uplift for
your business.

Leverage the largest human attention
dataset to effectively plan advertising
campaigns toward capturing the most
relevant and qualified attention across TV,
web, social and streaming environments.
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Strategy Report

attentionPLAN just got even more
powerful with our new strategy report
feature. It allows you to quickly and
easily utilise human attention data
across the entirety of your campaign
strategy, from channel selection through
to creative execution.

In just four simple steps, you can build
your very own attention optimised media
strategy designed to help you align your
campaign goals against the best
performing channels and formats for
your spend and brand size.

attentionPLAN Overview

Now you can use attention metrics every step of the way.

bl

Attention Benchmarks

Elevate your strategies by comparing
platform and format performance before
you spend. Gain never before seen
access to the attention performance of
the world’s leading media platforms and
channels.

The platform-specific attention
benchmarks are an aggregate level view
of the average amount of active attention
and passive attention each platform and
format receives from a viewer. Giving you
an understanding of how the platforms
and/or formats influence the amount of
attention on offer.
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Media Plan Optimisation

Leverage the world’s leading Al and
machine learning technology to build
and continuously optimise your media
plans specific to your campaign goal,
channel spend and desired brand uplift.

Easily adjust spends and

resourcing to uncover maximum uplift
when planning toward active and
passive attention, while being able to
filter out non-attentive reach in your
planning with the market’s only
Attention-Adjusted® Reach Curve
Functionality.
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Strategy Report

Build your strategy step by step.
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Channel
Selection

Make data-driven decisions about your media
mix based on the attention capabilities of
certain channels, related specifically to your
brand size and attention requirements.

¢ Canpaiy

Amplified

Channel selection

We have ranked medis channes based on altention seconds performance and cost efficiency for your campaign, taitored 1o your targeled

demagraphics

Highest active attentian (D Highest passive attention (@
For all campaigns and brands

for blg brands with distinctve assets

3 Export

Show ondy selected channels ()
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¢ Cumpuigis

Amplified

Format selectior
s e m e n ta t I o n Format selection D Export
We have recammended and ranked media formats perfermance based an various Stention metdcs for yaur campaign,
s a mmended and ¢a na t v a " m you g Show only selected formats @0
tadored 10 your larget:

ed demographecs

Benchmarks Table view

Utilise market-leading attention segmentation to
make informed decisions about format
selection. Attention segments make it easier to pr———
determine the differences between high and low
attention formats at a glance.
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Audience
Analysis

Dive deep into audience insights to uncover the
nuance of how different demographics pay
attention to different platforms and user
experiences.

¢ Conpah

Amplified

Audience analysis

M Export

Show oaly selected formats C'
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Creative
Alighment

Create up to 20 creative assets per strategy
report to discover attentive performance by
format, understanding how attention decay
impacts campaign effectiveness.

Add creative 1/20

Add up te 20 creatives and mark branded moments to measure the creative performance

across media formats.

Name *

6 Second Non-Skippable

Duration (seconds) *
6
Duration should be 0 if it's a display creative.

Branded moments (@
1 s 3 4 S f

Attention on branded moments increases brand recognition and mental availability.

that branding is aflways visible on 3 disptay creative.

attentionPLAN assumes
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Active and
passive
attention
benchmarks by
market and
aUdIienNcCe ... npsssie

attention second benchmarks for major
advertising channels and platforms.

Compare over 12 platforms and 67 formats
against the latest attention data. Measuring
active, passive and total attention so that you
can plan your next media spend with maximum
efficiency.

17 Local Markets
Country

@W T/ S G Age Group
5/5 Selected =
Gender

3/3 Selected x

TV

Iz TVC 15 seconds

Active Attention 8.3s
Passive Attention  5.0s 1 3.35
Total Attention

YouTu‘be |

Non-skippable 15 seconds

Active Attention 3.9s
8.8s

Passive Attention  4.95

Total Attention
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Media Plan Optimisation

We've worked alongside users, brands, and agencies on a global scale to help amplify the media planning process. We've utilised
this feedback and built it into an intuitive planning tool which baselines current media plans and helps you come up with endless
optimised scenarios to understand how much additional attention and ROI could be delivered for the same budget.

CORE WORKFLOW

.= " .
. " .
. .
.
. > 0
.
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Media Plan

Recommendation
(Channel/Format View)

Scenario Creation
& Comparison OR
output benchmarks

Campaign Creation OR
Enter audience/ market
filters

ANCILLARY FEATURES

Attention adjusted reach
curves

CSV output of media plan
scenarios

API Integration available into
agency systems

© Amplified Intelligence



<« Create media plan

STEP1 STEP 2 STEP 3
Media plan details Build media mix Review base media plan

Hi Clayton! .| Create a base media plan to get started!

our media plan details below:

Campaign

Amplified

Select client *

creatlon -
Campaign Objective

Increase website traffic

Start Date * End Date *

It couldn't be easier to start using attention O comemzs
metrics in your media planning.

Countries *

1selected

Simply upload a media plan to start optimising
your campaigns for attention. 25w

Gender *

2/3 selected

« Croate madia plan

Butd yusr mesie plan mix by ediing the Lstde Sekw

import from file

Download our template and upload it here ¥ Download Template
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STEP1 STEP 2 STEP 3
Media plan details Build media mix Review base media plan

Scenario .

Client: Amplified Intelligence Start date: 2/1/2025

Total budget: $840,000.00 End date: 6/30/2025

o
Understand how th o performs comparing to the original media plan
. Active attention volume seconds
o m p a r I s o n BRI

Reach Impressions

29,711,820 76,090,302

Discover both the active and passive attention

offering in your baseline media plan, and iterate
to your heart's content by generating campaign
scenarios to find the one that delivers the o e
campaign and commercial uplift you are S e
striving for.

Attention seconds per reach Attention seconds per impression

6.62 2,58

« Amplified
Budget
$840000.00

Countries

1 walectud

Scenario comparison ~

186,571,751 q.02 305,854 500
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Scenario
Detailed View

Scenario mix detailed view CHANNEL VIEW  FORMAT VIEW

You'll be able to drill down into detailed channel :
views, which can drive improved attention

performance and precise return on investment
metrics. o

valuate the scenario’s budget mix and performance metrics by channel and fermat

CHANNEL X IMPRESSIONS REACH TARGET AUDIENCE ACTIVE ATTENTION VOLUME(S)

7,880,045.00 39,860.0 75,800,475

Facebook
General Web

Instagram

14,174,587.0 148,916,942.00
0.80% 17.6%

a 0.80% A 0.05% A 176

23,182,676.30
Twitter 23 18"‘)' o

YouTube
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Scenario
Detailed
Format/ Copy
Length View

Make granular decisions at ad format, ad length
and ad type level to maximise the potential
return on your ad investments.

Scenario mix detailed view

Evaluate the scenario's budget mix and per 1CE M 5. by channel and fermat

CHANNEL

Instagram

Twitter

FORMAT A IMPRESSIONS

TVC 10 seconds

2,000,000.00

Newsfeed

TVC 10 seconds

5,468,750.00

8,705,837.00

Newsfeed

CHANNEL VIEW FORMAT VIEW|

ACTIVE ATTENTION VOLUME(S) PASSIVE ATTENTION VOLUME(S)

13,381,238.90

877,088.90

27,484,861.00

A 20.4%
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Attention-adjusted® reach curves ~

The Attention-adjusted® reach curve (AARC) transforms reach-based planning by filtering ocut non-attentive impressions, giving a view of the attentive, high

value audie

Understand key = e ()
optimised metrics

and access
market-first
Attention-Adjusted
Reach Curves

Bud

Base M Base-Attention Adjusted

Attention adjusted reach curves by platform

Key optimised metrics Scenario media mix CHANNEL VIEW  FORMAT VIEW
Understand how the optimised scenario performs comparing to the original media plan CoMBIrEthe HediEm] budg
Compare the media mix by budge

DRIVERS AAPR-001 BASE p
Attention seconds per reach 37.56
? 4 : 5.12 & _
Attention seconds per impression o 2035 4.24
3 AADR change
Brand uplift A‘ 33.88%

67,073,920.00 1 6.47%

Impressions

33
Reach 7,851.2:;7.09

Active Attention Seconds Per Reach (AApR)
The average number of attention seconds per reach. AApPR-001

Active attention volume seconds

Key optimised metrics vs baseline media plan upload Adjusted media mix by channel and format © Amplified Intelligence




Become an

attention
advocate $1.2 Bi"iOn A BACARDI

Optimised through attentionPLAN®

And join the global leaders in
human attention metrics

Using data from

4.7 Billion

‘ ﬁ . ) . human attention data points
s an industry, we've been using a lot of

proxies, viewability and other things. But we

already see this as a seismic shift, because if
you're planning around active or passive
attention, you're fundamentally shifting key
objectives.”

dentsu roup’ <L

- Stephen Fisher, Managing Partner,
Hatched Media.



attentionPLANe® Pricing

Strategise, plan, predict and execute your media plans like
never before with Amplified Intelligence’s attentionPLAN® media

planning tool.
PAYG Standard Professional Advanced API
$1,000 $1,000/ month  $5,000/ month  $4,000/ month Talk to Sales
12 month contract 3 month contract 12 month contract Min. 12 month contract
$12,000 year $15,000 3 months $48,000 year
Campaigns PAYG 20 unlimited unlimited unlimited
Users 1 1 3 10 unlimited
Attention Benchmarks no yes yes yes yes
API no no no no yes
Onboarding no no no no yes
Consultancy no no no no yes
Dedicated CSM no no no no yes

) Campaign usage is counted via the campaign ‘create’ button
Licences can be purchased direct from the Amplified Intelligence
website, or you can request an invoice to be sent direct to your
procurement teams for approval.

) All pricing is specific to local market currency (AUD, NZD, USD,

GBP or EURO)
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attentionPLAN® API Offerings

Amplified Intelligence's attentionPLAN® product currently offers access to its core features via
APIs. Our API products range from turnkey solutions to raw data streams, allowing you the

flexibility to get started immediately or take the time to build the product you need.

UK_Test-Campalign_New1

-{:C}} Media plan optimiser

Optimise your media plans towards
attention-driven outcomes. By leveraging a
machine learning based recommendation
engine, the optimiser will transform your media
plan to maximise performance and spend
efficiency.

Attention-Adjusted®
Reach Curves

Traditional reach curves assume that every
impression and individual reached will have
been paying attention to your ads.
Attention-adjusted® Reach Curves help you
filter out the less-impactful impressions to
enable more effective planning.

@ Attention data stream

Attention represents the actual human attention
a particular piece of media receives. By utilising
a variety of levers, such as age, gender, brand
category, ad platform/format, and more, you
can access our comprehensive attention data
to build products the way you want.



attentionPLAN®

API Prici n Strategise, plan, predict and execute your media plans like never before
g with Amplified Intelligence's attentionPLAN® media planning tool.
Data API AARC API Bundle
$10,000/month $4,500/month $12,500/month
Integrate leading human Utilise patented Attention-Adjusted® Take advantage of the worlds most
attention data into your planning Reach Curve dataset in your media robust human attention dataset and
tools. planning. AARCs to amplify media planning in

your organisation

° All pricing is represented in local currency and invoiced in USD, GBP, NZD, EU and AUD.
° Billing, usage and cancellation terms are referenced within supporting documentation.
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